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Institute for Advanced
Training EstablishedbyTongji

Shanghai Sci-Tech Finance
Research Institute Founded

By Zong He & Lu Xiaolu

Fudan University takes its first
step to“go beyond the campus wall”
and join in the global MOOCs plat-
form. Its first MOOCs course“Big
data and information dissemination”
will be formally launched onto the
Coursera platform on April 1. The
school emphasizes that it focuses
more on strengthening the curricu-
lum and exploring the innovation in
teaching mode, rather than devel-
oping market and platform which it’s
not very good at.

“Big data and information dis-
semination”, Fudan University’s first
course on the global MOOCs plat-
form, will be taught by Professor
Cheng Shian, a famous teacher from
Fudan University’s School of Jour-
nalism. In the course, Cheng covers a
large amount of unique and inter-
esting information propagation
phenomena, analyze the unique re-
lationship between“people”,“media”
and“information”and the basic laws
in the big data era, revealing the
competition between the physical
classroom and cloud classroom. This
course indeed keeps pace with times.

In classroom, Professor Cheng
throws a series of interesting ques-
tions: While people are tirelessly
exploring the Earth's endless mys-
teries, they are also faced with the
challenge to decrypt the magical
phenomena in the cyber world; do we
fully understand the basic structure
and survival rule of the complex
world of networks? In the limitless
magical cyber world, are we able to
identify and put insight to the various
kinds of populations that live in so-
cial media? Can we clarify the unique
law about the mosaic, connections,
and emergence of the social groups in

the cyber world? Is the dialogue be-
tween network groups sober, real-
istic, or balderdash? And what is the
reason for the dialogue? Is there an
invisible intrinsic motivation force
and extrinsic driving force in the
complex world of networks? If so,
what are they? Where are they? How
to measure them? How to optimize
the route of network information
dissemination? All the answers lie in
and beyond the classroom.

According to Fudan University,
Professor Cheng had organized the
students to gather information, read

literatures, make surveys, have group
discussions and debates, and write
papers for 8 topics. And their efforts
have been transformed into a book,
which will appear on the MOOCs
platform this April along with the
course.

"MOOCs is a very good platform,
which can continuously promote and
stimulate the development of our
courses." But Professor Cheng also
said that, MOOCs cannot fully carry
all his thoughts on classroom
teaching, or replace the "face to face"
interaction and discussions between

teachers and students. The content of
physical courses must be enriched
and innovated, and this is something
which can’t be done by online video
courses.

Unlike other online courses, "Big
data and information dissemination"
is not only about carefully making the
teaching videos for the online course,
but also is a mixed teaching course
open to the students of Fudan and a
larger audience outside the class-
room through live video broadcast.
Learners on the Coursera platform
can also communicate with teachers

through the network platform. And
the classroom discussions can be
viewed by online learners via videos,
and vice-versa, thus "synchronizing"
interaction between physical class-
room and online courses.

"In the MOOCs platform, learners
from around the world will throw all
kinds of questions to the teacher. And
the teaching focus is not on dissemi-
nating knowledge, but more on in-
spiring students and guiding students
to learn more effectively." Lu Fang,
vice president of Fudan University
believes that in the process of devel-
oping MOOCs, the teachers, as well
as the students, need to re-examine
their existing teaching and learning
perspective. Introducing the MOOCs
resources into the traditional class-
room and adopting the use of mixed
learning can promote the develop-
ment of university’s high-quality
curriculum resources and teaching
model innovation. "The quality of the
courses is vital to a university. And it
plays an important role in getting a
place in the global pattern of the
MOOCs for Chinese universities and
colleges in the great tide of the In-
ternet economy."

Lu Fang said that, currently,
Fudan is officially starting the devel-
opment of a number of art, science,
and medical courses. 6-8 courses are
expected to be launched prior to the
start of the new semester in Sep-
tember. Fudan University has joined
the MOOCs program of U21 (uni-
versities 21), and at the appropriate
time will launch the appropriate
English MOOCs. After the introduc-
tion of mixed classroom teaching
model, and getting ready for the fu-
ture, Fudan will put various kinds of
courses on platforms that are suitable
for different groups of learners.

By Huang Aijiao

It has become an inevitable
trend for the Chinese economy to

“go global”. How to boost the suc-
cessful implementation of the going
global strategy of Chinese enter-
prises? Recently, the two-day“2014
Summit Forum on Boosting the
Global Strategy of Chinese Enter-
prises”, co-sponsored by Tongji
University, Shanghai Public Diplo-
macy Association, and the Newland
International Communications
Group, was held at Tongji University.

At the opening ceremony,
Tongji University, Shanghai Public
Diplomacy Association, and the
Newland International Communi-
cation Group signed the "Framework
Agreement on Cooperation in Edu-
cation". And the three parties will
unveil the joint program of“Tongji
University Shanghai International
Institute for Advanced Training"

(under preparation). According to
introduction, the institute will be
committed to providing talent
training and intellectual support
services to promote China’s“go
global”strategy, and helping Chinese
enterprises build up their own talent
and knowledge reserve during the
internationalization process so as to
enhance Chinese enterprises’
practical ability to go to interna-
tional market.

The experts attending the cer-
emony said that in the past decade,
Chinese enterprises have experi-
enced a leap in growth of overseas
investment. Chinese enterprises,
represented by real estate and con-
struction contracting businesses,
have made their first step forward
towards the tide of international-
ization. And it has become an inev-
itable trend for the Chinese economy
and enterprises to“go global”. But in
the process of“going global”, Chi-

nese enterprises are faced with some
“Short boards”like lack of under-
standing of the international market
for export of capital, insufficient soft
lower such as public diplomacy
concepts, the ability to integrate
resources, the cross-cultural man-
agement abilities, etc. They think
that in the next decade, the global-
ization of Chinese enterprises will
enter a new stage, and the Chinese
enterprises will face challenges as
well as opportunities during the
process of transformation and
moving towards the high end of the
international industrial chain.

Zhao Qizheng, dean of Renmin
University of China’s School of
Journalism, believes that the Chinese
enterprises is a pioneer of global-
ization, as well as an important car-
rier of public diplomacy, who need to
develop a conscious awareness of
public diplomacy, better represent
China in the international arena.

By Mao Xinhui

As Shanghai's first science and
technology finance research insti-
tute, the Shanghai Science and
Technology Finance Research In-
stitute was recently established in
Yangpu District, Shanghai.

This institute with a structure
of council is jointly founded by the
Shanghai Institute of Finance and
the People’s Government of Yangpu
District. The preparation work be-
gan in 2012, and upon completion it
became a knowledge service plat-
form for universities and colleges.
This institute is dedicated to be-
coming an important think tank in
the fields of science and technology
finance in China. Based in Yangpu,
serving Shanghai, and influencing
the whole country, the institute fo-
cuses on developing Yangpu’s core
functional area of science and
technology finance, innovating
sci-tech finance products and
pooling relevant talent, and playing

a “leading” role in supporting
sci-tech finance decision-making.

The relevant responsible per-
son from Shanghai Institute of Fi-
nance believes that the key to the
development of science and tech-
nology finance service platform is to
enhance the ability of practice, to
obtain the platform’s advantage
through differentiated competition,
and to make connections between
colleges, enterprises and govern-
ments. In regards to institutional
and mechanism innovations, the
platform will attract social re-
sources into the course develop-
ment by inviting internationally re-
nowned experts. Meanwhile, the
research achievements on the
platform should have independent
intellectual property rights, and
have the ability for serving the
governments, industries and society.
Moreover, we should try to get
city-level government recognition
and industry recognition from home
and abroad for the research results.
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注：文中的食品价格在 2014 年 1
月22日采集，购买时以柜台现价为准。

■记者 毛信慧 陈玲

一年中最热闹的春节即将到来，家家户户都开始忙碌起来。
近日，不少市民都在为全家团聚、迎接新春筹备年货。王芷玲、李爱珠、陈晓

东等几位社区居民也不例外，记者跟随她们的脚步，来到控江路环球超市、延吉商
业中心、五角场第一食品商店等杨浦几大热门商业区，逛一逛、挑一挑特色年货。

餐桌上的菜品
亲友来家吃饭，最省时省力的方

法就是购买熟食了。白领陈小姐今年
春节打算请朋友们到家里吃饭，提前
来第一食品的熟食柜台“打打样”。陈
小姐极力推荐金牌重庆卤鹅，42.8 元
一斤，“味道一绝，全家人都喜欢”。此
外，93元一斤的金牌酱牛肉、97.8元一
斤的白切羊肉等餐桌上必不可少的菜
品，也成为市民争相购买的产品。这
些熟食产品春节期间是照常供应的。

腌腊食品一直是环球超市的热销
产品。家住四平路社区的王阿姨说，
过年总要有些火腿、咸肉才有“年
味”。“但一次不会买很多，一块塑封的

火腿，回家再切成小块放一点在汤里、菜里，
还是很鲜的。”除了火腿，29元一只的腊鸭，
25.8元一斤的南风鸡也是热销产品。据介
绍，这家腌腊制品摊在环球超市经营十来年
了，老板是金华当地人，所以做腌制食品口
味地道，回头客也多。全家团圆的时候，汤
圆自然少不了。不用去南京路排长队，环球
超市的速冻食品柜台就有沈大成的特色汤
圆，不仅有芝麻、鲜肉馅的，还有荠菜馅这样
的新品种，价格为14元/袋（480克左右）。

听说延吉商业中心有个年货特卖会，家
住江浦路社区的李阿姨一早就赶来这里。
在西藏虫草花柜台前，经验丰富的李阿姨一
眼看出这里的东西比市场上性价比更高，例
如西藏虫草花10元/两、小苞子头的18元/
两、纯苞子头的35元/两。“烧鸡汤放一点可
以提高免疫力，是滋补的佳品。”

茶几上的小食
过年时总要在家里准备一些“零

嘴”，既可以用来招待亲戚朋友，也能在
看电视的时候自己享用。在第一食品商
店，蜜饯类柜台一直是最受欢迎的几个
柜台之一。记者看到，45元一斤的大阿
哥橄榄皇、99元半斤的话梅皇买的人颇
多，“酸酸甜甜的，大人孩子都喜欢”，陈
小姐不禁感叹，这些蜜饯中包含着童年
快乐的回忆。

苹果代表“平平安安”，成了老百姓
家中必备水果之一。在延吉商业中心，
李阿姨向记者推荐新疆阿克苏苹果，价
格 100 元一箱（15 斤），现场吸引了很多
居民排队购买。“又脆又甜，比市场上一
般的都好吃。”李阿姨试吃后表示。

在饼干西点类食品中，王阿姨尤其
推荐环球超市里“哈尔滨食品厂”专柜的
花生排，40元一斤，分量足、味道好，一家
人都喜欢吃，每次购买都起码称两斤。
近两年，王阿姨家里糖果买的少了，炒
货、坚果类买的多了。在环球超市内，坚
果类食品有散装的，也有小包装的。周
围的居民推荐这里的巴西松子 168 元/
斤，皮薄、吃口好。还有开心果60元/斤，
碧根果28元/斤，小核桃仁108元/斤。

手中提的礼品
在第一食品商店上海特产柜台，

有不少打算回老家过年的市民在为亲
朋好友选购礼品。来自江苏盐城的张
小姐大包小包买了十几盒，像24.2元/
盒（225 克）的梨膏糖、19.8 元/盒（240
克）的花生酥、28 元/盒（250 克）的核
桃酥都是张小姐的最爱，“家里老人最
喜欢的就是这些了，一年一次，所以多
买点孝敬他们。”张小姐说。

现在走亲访友都流行“送健康”，
在环球超市，南北干货土特产专柜出
售的核桃芝麻粉（70 元/罐），桂圆红
枣等冬令滋补佳品都是抢手货。其中
最特别的是印有“环球精品”字样的桂
圆（68 元/斤），这个品种的桂圆是产
地专供该超市销售的。王阿姨说，她
会买一些桂圆肉（88元/斤）给孩子烧
水铺蛋的时候放一点，很好吃。在恒
寿堂、神象等品牌保健品柜台前，咨询
的人也不少。比如：送给老人吃的西
洋参价格4.16元/克，女士喜爱的椴树
蜂蜜59元/瓶，椴树原蜜69元/瓶。


