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By Cheng Jiajia

The film "Charlie and the
Chocolate Factory" created a lasting
dream of chocolate that captivated
audiences. Today, visitors and locals
alike can experience a similar
"sweet dream" along the Yangpu
Riverside.

Without leaving the country,
you can sample over 250 types of
imported chocolate, delve into the
rich culture and intricate craft of
chocolate-making, and even create
your own sweet treat. Located in the
Shanghai International Fashion
Center, the Zotter Chocolate Theatre
opened its doors in 2014, leveraging
resources from the Oriental Inter⁃
national Group. For six consecutive
years, Zotter Chocolate has featured
at the China International Import

Expo, strengthening its bond with
Chinese consumers and enriching
international cultural exchanges.

After leaving a Fortune 500
company to embark on her entre⁃
preneurial journey, Fang Yimin, the
General Manager of Zotter China,
has always focused on the word
"organic." From organic detergents
and cosmetics to now organic
chocolate, this has been Fang's
"green mission." "At the very least,
reducing the pollution caused by
chemical products to the air and wa⁃
ter makes my efforts worthwhile,"
she said.

In 2013, the Austrian organic
chocolate brand Zotter chose China
as the starting point for its interna⁃
tional expansion. By chance, Fang
met Zotter's founder, Josef Zotter,
and his daughter. With her extensive

connections with the Yangpu Dis⁃
trict's investment promotion de⁃
partment, Fang had no hesitation in
bringing the Zotters to Yangpu.

At that time, the Zotters aimed
to replicate the unique experience of
their Austrian chocolate theatre in
China, the only overseas experiential
store, preserving its original charm
while adding localized elements to
cater to the Chinese market. "We
wanted to create a new cultural and
creative consumption experience
that would enhance Chinese con⁃
sumers' understanding and appreci⁃
ation of chocolate," said Julia Zotter,
Global Vice President and Deputy
General Manager for China, and
daughter of the brand's founder.

Yangpu had plenty of land, but
finding a site that satisfied the Zot⁃
ters required careful consideration.

Fang recalled, "The first step was to
help government departments un⁃
derstand the concept of a chocolate
factory. When I met with the dis⁃
trict's commerce and development
committees, I was anxious, fearing
rejection. To my surprise, they im⁃
mediately grasped our idea and of⁃
fered full support."

"I needed a large parking area,
dining spaces, and a model that inte⁃
grated a storefront with a factory..."
Recommended by the district's
commerce committee, Fang ulti⁃
mately chose the Yangpu Riverside.

The planned Zotter Chocolate
Theatre, combining exhibition, ex⁃
perience, education, production, and
retail, required Fang to secure at
least ten licenses under the market
access conditions at the time, with a
thick stack of preparation materials.
"Even though it wasn't my first time
starting a business, navigating
through all the processes was quite
challenging." At this point, the dis⁃
trict's commerce committee reas⁃
sured Fang: "In Yangpu, we act as a
single window for all issues. If you
encounter problems, we will help
you solve them one-stop."

In the end, through the active
coordination of various departments,
Fang Yimin obtained all the neces⁃
sary "clearance certificates" in the
shortest time possible.

When the development plan for
Yangpu Riverside was still in its
early stages, Fang boldly planted her
"organic chocolate" dream there.
Compared to the unknown risks, her
confidence prevailed: "Running a
business requires trust in govern⁃
ment departments, and I have al⁃
ways been confident in Yangpu's
business environment."

After securing the "entry ticket,"
the next step was breaking ground.
According to the policies at the
time, building a two-story structure
along the banks of the Huangpu

River required approval from both
the district and municipal develop⁃
ment and reform commissions and
had to be designed by a Class A de⁃
sign institute. Fang couldn't afford
to wait for the approval process, so
what could she do? "The district
development and reform commis⁃
sion staff helped us review every
word of the documents, contacted
relevant departments, and ultimate⁃
ly, by partnering with the Shanghai
International Fashion Center for
joint renovations, helped us shorten
the construction time."

Fang's connection with Yangpu
dates back to her time working at a
Fortune 500 company. "When serv⁃
ing large enterprises, government
departments were always respon⁃
sive, which seemed natural to me at
the time." However, upon embarking
on her entrepreneurial journey, Fang
was pleasantly surprised to find that
Yangpu's business environment re⁃
mained consistently supportive.
"Thanks to the government's help,
we avoided many detours. Even the
name of the chocolate theatre was
discussed and decided together."

In early 2017, the Zotter Choc⁃
olate Theatre became a popular sci⁃
ence education base in Shanghai. By
2022, it was authorized by the China
Europe International Business
School as a research base and fea⁃
tured as a case study by Harvard
University and CEIBS. In 2023, it
was rated as a standard service unit
for industrial tourism in Shanghai.

In a European-style café, en⁃
joying Austrian Sachertorte while
admiring the riverside scenery… in
Yangpu, the Zotter Chocolate The⁃
atre has become a "sweet spot" for
City Walk enthusiasts. Fang Yimin
told reporters that the chocolate
theatre will continue to offer more
flavors in the future, as she contin⁃
ues to create sweet dreams along
Yangpu Riverside.

ADecadeof SweetDreams: TheSweet
Spot of Yangpu Riverside's City Walk

Drones Deliver Takeout in the Park
By Mao Xinhui

Imagine visiting a park on a
hot summer day and needing a
quick energy boost. How about
having your takeout precisely
"air-dropped" by a drone? This
new consumption experience is
now a reality at Huangxing Park
in Yangpu District.

Recently, it was announced that
Meituan's drone delivery service has
entered its trial phase at Huangxing
Park, marking the team's first foray
into park deliveries in Shanghai.

In December last year, Meituan
launched its first drone route in the
central area of Shanghai, based in
Yangpu. Many residents have al⁃
ready heard about or experienced
the speed of drone delivery. How⁃
ever, unlike shopping mall deliver⁃
ies, park deliveries require not just
speed but also precision.

"From past consumer data,

we've noticed that locating deliv⁃
ery addresses in parks is often
challenging. Addresses like 'under
the fourth streetlight' or 'beside
the sixth tree' are common. De⁃
livery personnel, restricted to
walking within the park, find it
difficult to deliver quickly and ac⁃
curately, affecting the overall ex⁃
perience," explained Meituan's
drone commercial strategy lead.
Now, with drones, consumers can
pick up their orders from desig⁃
nated lockers within the park.

The new route starts from the
Wujiaochang commercial area and
can deliver orders to Huangxing
Park, over two kilometers away, in
just about 10 minutes. Brands like
Starbucks, Bawang Tea, Xiao Yang
Shengjian (pan-fried pork buns),
Xiande Lai Pork Ribs and Rice
Cakes, and LELECHA are among the
first to participate.

According to Meituan's drone

data, during the May Day holiday
this year, their drone routes in
Shenzhen parks saw a surge in or⁃
ders, boosting nearby restaurant
deliveries by over 300%. Over 80% of
some merchants' orders were deliv⁃
ered by drones. This change in de⁃
livery mode is creating new business
opportunities, benefiting merchants
around parks and scenic spots.

The new park route aligns with
Yangpu's efforts to support the
"Shanghai Low-Altitude Economy
Industry High-Quality Development
Action Plan (2024-2027)," trans⁃
forming niche pilots into main⁃
stream experiences. By enhancing
policy support and promoting tech⁃
nological innovation and application,
Yangpu aims to lead in the develop⁃
ment of the low-altitude economy,
improving residents' quality of life
and urban management.

As of the end of June 2024,
Meituan drones have launched 31

routes in cities like Shanghai, Shen⁃
zhen, and Guangzhou, completing
over 300,000 orders. The service
covers various scenarios, including

offices, communities, scenic spots,
municipal parks, healthcare facili⁃
ties, campuses, and libraries, offer⁃
ing over 90,000 product choices.

2024.07.30 星期二 ｜责任编辑：张辰霏 视觉编辑：孙诗佳
第3版

城事·三区

把社区活动的选择权、
组织权交到“斜杠少年”手里

暑假期间，博物馆无疑是深受青
少年儿童及其家长欢迎的“热门打卡
地”。“列队！请小朋友们站左边，家长
们站右边……”近日，位于杨浦的中国
近现代新闻出版博物馆，迎来了一个
有些特别的“参观团”。这个“参观团”
来自长海路街道佳泰居民区，由14个
亲子家庭组成，他们统一戴着“小黄
帽”，辨识度很高。

团中有两个孩子与众不同，他们
的脖子上挂着工作证。正忙着清点人
数的是“团长”，名叫陈蕴琪，今年 10
岁。陈蕴琪告诉记者，她提前参与了
活动筹备会，对整体流程、物料准备等
都提出了设想，“小黄帽”也是她的建
议。“我是主动报名做团长的。这是我
第一次策划活动，没想到有这么多细
节都要考虑进去，很不容易，但也很有
意思。”

本次活动的“团长”“副团长”，不
仅负责现场带队，还“承包”了这场博
物馆参观之旅的策划、招募、排车、指
挥等工作。

“副团长”兼“采购员”常天睿，年
龄更小，只有 8 岁。在带队过程中，
他却丝毫不怯场，还主动为大家拍起
了集体照。“平时参加活动，都是爸爸
妈妈和老师告诉我应该怎么做，但这
次，我第一次拥有了主动权，体会到
了管理一个队伍是什么感觉。我觉
得很好玩！”

把社区活动的选择权、组织权交
到孩子手里，是长海路街道佳泰居民
区的自治“新姿势”。佳泰居民区“斜

杠少年团”，是今年正式“出道”的长海
路街道 4 个高质量社区自治项目之
一。陈蕴琪、常天睿都来自这个“正青
春”的自治队伍。

记者了解到，佳泰居民区共有约
1000户居民，其中400户家中有3－14
岁的未成年人，占比超三分之一，暑期
青少年社会实践的需求量较大。今年
4 月，长海路街道邀请上海杨浦区壹
家家庭指导服务中心担任“社区治理
品牌规划师”，集中推出一批高质量社
区自治项目，其中，佳泰居民区积极招
募青少年儿童，成立“斜杠少年团”。

“斜杠少年”，顾名思义，他们不仅
仅满足于“学生”或“孩子”这个身份，
还致力于自主策划社区活动，在居民
自治中“挑大梁”，成为社区的“小小管
理者”。今年7月，“斜杠少年团”的暑
期系列活动拉开序幕。每次活动前，

“斜杠少年团”都会派出一名或多名成
员，统筹活动事宜，并负责现场带队。

常天睿的妈妈笑言：“参加‘斜杠
少年团’是孩子自己的坚持。他想多
多参与社区事务，我们当然支持，这能
够培养他的组织能力、管理能力，让他
更加全方位地发展。”

社区创新治理，为了居民，也依靠
居民。今年，长海路街道创新与第三
方社会组织的合作机制，不断盘活优
质资源，打造自治亮点，提升居民参与
度，进一步提高自治项目和社区实际
需求的匹配度。

“悠长假期”，博物馆参观之旅只
是“第一站”，小小“斜杠少年”们还将
继续奔走在自治之路上，感受“斜杠”
之乐。“小朋友最懂自己需要什么，开
展的活动也最能收获同龄人的认

可。”壹家家庭指导服务中心负责人
刘婧说。

青春的汗水“挥洒上
墙”，为小区“增色添彩”

今年6月，臧静然刚刚高三毕业，
出于对画画的热爱，她报考了设计类
专业。近日，在长海路街道浣纱四村
居民区，臧静然用自己的美术特长，为
高中生涯“画”上了一个圆满的句号。

一笔亮橘、几抹浅蓝，色彩丰富，
线条颇具“二次元”感，小区围墙实现

“华丽转身”。这得益于上财附中学
生受浣纱四村居民区之邀开展的集
体墙绘。

“非常好玩。这是一幅尺寸很大
的作品，大家非常尽心尽力，体验绘画
的乐趣。我也在这里结识了很多热爱
画画的学弟学妹。”臧静然说。

记者了解到，总长 200 多米的三
面文化墙以“法正家兴”“睦邻如家”

“家和平安”为主题，由上财附中的往
届学生帮忙设计，18名现届学生参与
绘制。

高一学生毛希琦是墙绘小队的新
手。她告诉记者，因为对志愿服务很
感兴趣，所以报名参加了这次活动。

“夏天出来画画，难免有些辛苦，但我
一听到小朋友们对我们作品的赞赏，
还有一些爷爷奶奶的好评，就感觉一
切辛苦都是值得的。我觉得很开心。”

墙绘小队中，不少学生都有美术
特长，对他们而言，墙绘既是发挥所长
的实践，也是新鲜的体验。“我以前只
画过素描，这是我第一次接触色彩绘
画，所以一开始对配色、调色等都不太
清楚，我就一边自己摸索，一边和同学

们合作，大家互帮互助来完成。”高一
学生徐智杰表示，“这是一次积累经验
的好机会，能帮助我更好地步入下一
阶段的绘画学习。”

墙绘过程中，居民们也忍不住“手
痒”，在学生们的帮助下，在自家小区
围墙添上亮眼的几笔。

文化墙墙绘，是长海路街道整合
优质资源，传承“家”文化，以党建引领
推动共建共治共享的一个缩影。

“带着‘我是谁’这样的疑问，我
成为了两个孩子的妈妈。在她们还
是小小的婴儿开始，我就和她们进
行亲子阅读，期待孩子们在阅读这
条路上尽快找到关于‘我是谁’的答
案……”长海路街道公益妈妈大联盟

的“故事妈妈”带头人邱玲，从阅读着
手，在社区“牵”起了一个亲子阅读文
化圈，让孩子们走出家门、走进书本，
探寻“我是谁”的答案。

2023 年度杨浦区最美家庭代表
刘魏巍则这样描述他眼中的“家文
化”：“事实上，很多人都有温暖的闪
光点，值得其他家庭成员去发现、弘
扬，只是我们中国人崇尚低调和谦
逊，所以很多闪光点被‘埋没’了。
如今，我们越来越多家庭站上了社
区舞台，把很多生活中的‘平凡小事’
挖掘了出来，让更多人知晓，其实这
些闪光点并不平凡，维系一个和谐
稳定的家庭很不容易，需要每个人
的倾力守护。”

“家”文化，无论对于小家，还是社
区大家庭，都是和谐友好的代名词。
浣纱四村居民区党总支书记陈跃表
示，下一步将继续运用好校企资源，让

“家”文化在社区不断开花结果。

穿上衬衫、戴上领带，他
自告奋勇“挑”起睦邻文化节
主持人的“重担”

各个居民区拿出“看家本领”，《打
腰鼓》《上海歌谣》《上春山》等文艺节
目接连登台……日前，四平路街道抚
顺路社区睦邻中心第二届睦邻文化节
现场，居民们齐聚一堂，津津有味地看
起了节目。

穿上衬衫、戴上领带，来自鞍山
四村第二居民区的大学生蓝智超，自
告奋勇“挑”起了本次睦邻文化节主
持人的“重担”。“社区睦邻中心是我
们共同的家。感谢这次睦邻文化节
的平台，让我们有机会走出家门，认
识邻里，共同编织属于我们的邻里记
忆。”蓝智超说。

现场既有精彩的节目看，也有好
玩的游戏玩。在游戏互动《一个比划
一个猜》环节，“围观群众”们积极上
阵，一个表演、一个猜题，孩子们也“不
甘示弱”，欢声笑语不断，大家的距离
被悄然拉近。

后续，四平路街道还将举行爱心
义卖、幸福游园会、趣味桌游运动会等
活动，丰富居民的精神文化生活，促进
邻里交流。

街道相关负责人表示：“社区睦
邻中心是百姓家门口的‘会客厅’，我
们希望这里有好看的节目，有好玩的
游戏，还有温馨的市集活动，有趣亦
有爱。” ■记者 汤顺佳

居民自治，“斜杠青春”正火热
编者按
博物馆迎来一个有些特别的“亲子家庭参观团”，“团长”10岁，“副团长”8岁，不仅负责现场带队，还“承包”了博物馆参观之旅的策划、招募、排车、指挥等

工作；一笔亮橘、几抹浅蓝，色彩丰富，线条颇具“二次元”感，小区围墙实现“华丽转身”，她用自己的美术特长，为高中生涯“画”上了一个圆满的句号；各个居
民区拿出“看家本领”，文艺节目接连登台，穿上衬衫、戴上领带，大学生自告奋勇“挑”起睦邻文化节主持人的“重担”……杨浦全面践行人民城市理念，构建
人人参与、人人负责、人人奉献、人人共享的城市治理共同体。居民自治中，“斜杠青春”正火热。


